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Instructions to the candidate:

1. There are 4 sections in the question paper. Write each section on separate page.

2. All Sections are compulsory.

3. Figures to the right indicate full marks.

4. Draw a well labelled diagram wherever necessary.

Section A
Q1) Write Short Note any 3...... 15 marks
1 Discuss classification of market.
SOTRUS T YHRI G0 1.
2. lllustrate product life cycle.
I offa Th AT B
3. Explain Various Types of Middleman.
Heayea fafqy geRia quie &,
4. Discuss the methods of sales promotions.
faora gl = fafay ugdi=t z=ai o,
5. Differentiate between marketing and selling.

fagur afor fawt ameha B Wy &

Section B
Q2) Answer the Following Questions in 50 words each (any 3) .. 15 marks...
1. lllustrate the elements of the product mix.
] iy < fafay wew Ty o,
2. Discuss the modes of transportation.
qTeqe T Tgaiiar gl B,
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3. State the importance of marketing.

fIUUHR He WY .

4.Prepare a chart of product mix of any one company
DIVATE! UehT =TT ITGATAT “ad [SUT 9T ol TR D,

5. lllustrate various types of Packing material used for packing a product.

AT Ufch T 13T TR SO} fafde A1eM (material) I

Section C

Q3) Answer the following Questions in 200 words each (any2) .... 20 marks
1. Describe the factors affecting the Price.

fradiar gRome BT Ucdhi< gui- .

2 Discuss the elements of the promotion mix.
fasra <t sy gewmid! Tl SR
3 Explain product management.

4. lllustrate external and Internal marketing environmental factors.

Section D
Q4) Answer the Following Question in 300 words.... (any one) 20 Marks..
1. Define the term market segmentation. Discuss various bases for market segmentation
with the help of diagram.

"STSTRUS faUTTofl” a1 Qe ARSI H1. Tdhcli=al AIGRA dreiRUS faumofie fafay
YR =l .

2. Define the term marketing. Discuss the functions of marketing.

QU I YTl SRS =7 . fauurTeaT STt a=i B,




